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Who has had the most 
influence in your life?

My mom. My parents.

hoW did your parents 
influence you? 

My parents were Cuban immigrants. 

My mom was 15. My dad was 17. They 

met in Puerto Rico. They went from 

Cuba to Puerto Rico, married in Puerto 

Rico and moved to Miami, where I was 

born. We went back to Puerto Rico for 

a few years when I was 6.

My dad was an independent con-

struction contractor (in Miami). My 

mom was a stay-at-home-mom until 

my youngest brother went to high 

school. She then went back to school 

and got her master’s in political sci-

ence. I can remember her studying a 

lot at the time. 

I got from her the love of studying. 

I never wanted to leave college. My 

senior year, I had a job lined up very 

early. But, I spent lots of time trying 

to figure out ways to stay in college 

indefinitely. That quickly ended when 

by dad mentioned I would have to fund 

my own ongoing college aspirations 

beyond graduation. 

My dad taught me many lessons. 

One of the earliest pieces of career 

advice he gave was that I could not 

change the world in a day. He told me 

to keep doing my job in a professional 

manner and you’ll get accepted for 

your intelligence and not for the fact 

that you are wearing a skirt.

Marie D. Quintero-Johnson, a daughter 
 of Cuban immigrants, serves as vice president 

 and director of mergers and acquisitions for The 
 Coca-Cola Company. The Miami native and mother of  
two spoke to Christine Romero about having mentors, 

 building a career and balancing work and family. 
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I had to chuckle at an article 
that I saw about women in the 
workforce recently because 
the very situation described 
happened to me when I was 25 
working in Latin America. I was 
waiting for all of the attendees 
of the meeting to arrive, and I 
was the only female among very 
experienced, genteel, older Latin 
men. They were very polite. While 
we waited, they asked if I could 
get them coffee, so I did. They 
then asked, “When is the person 
from Coke going to get here?” It 
was kind of an awkward moment 
when they realized that I was the 
person from Coke; it seems they 
were expecting a man, as was the 
custom. The meeting certainly 
went smoothly. At 25, you are 
too young to know that you are 
getting what you want. 

How did you get to your current position?
After I finished my MBA, I spent 

two years as an audit associate 
for Coopers & Lybrand. In July of 1992, I joined The 

Coca-Cola Company as a prin-
cipal financial analyst focused on Latin 
America. I took my current position in 
March 2002 after I spent three years as the 
executive assistant to the chief financial 
officer. Here, I helped implement Coca-
Cola’s strategic opportunities. At Coke, 
I’ve also been a part of the controllers’ 
group, treasury, and business develop-
ment for Latin America.

wHy Have you stayed witH coca-cola so long?  
Coca-Cola pulls you in. It embraces 

you, gives you something to believe in 
as a company and presents a world of op-
portunities. Coca-Cola is not just about 
the products we sell, but about what the 
company represents and contributes 
in all of the communities where we do 

business. I have never wanted to work 
anywhere else. I love what I do. 

did Mentors Help you along tHe way?I don’t necessarily have a formal 
mentor. I’ve had some great sponsors. At 
Coke, it’s useful to have sponsors who 
help steward your career and represent 
you when the opportunity arises. They 
help guide you to ensure you have the 
right skills to get your next job. A mentor, in my mind, is almost a 

one-on-one support system to help give 
discreet advice on how to think about life 
choices but not influence the long-term 
career path.

A good manager should, in fact, be 
your sponsor for your career. I’d rather 
be a great manager than a great ex-

ecutor. Normally, you’d come 
across a sponsor when you are 
exposed to them. That more 
easily happens when they are 
your manager. You then retain 
that relationship. I’ve had the benefit of having 

great sponsors. Both of them 
were my managers; one was for 
five years and the other for the 
balance of my career. I’ve been 
here for 21 years.

do you Mentor otHer woMen?  I mentor a few people, mostly 
women. I mostly get questions 
around, “How do I handle this 
situation? How do I find the 
right sponsor for my career?” I 
personally feel responsible for 
the people I have taken under 
my wing, overtly or by hap-penstance. I remain interested 

in how they are doing in their 
career.

One woman is in Latin Amer-ica, and she is very interested in 
being a career person. In some 
places, there is societal or family 
pressure to have children (and) 
pressure to take the “mommy 

track.” I underestimated the societal 
pressures in other countries of doing the 
right thing by your family, however that 
may be defined.

 A lot of mentoring is making sure 
she knows she has a support system to 
navigate that situation. There’s another woman in Japan. She’s 

also a mother with kids the same age as 
mine. For her, it’s about work-life bal-
ance. She gets up at 4 in the morning to 
get ready and take care of her childrens’ 
needs. 

Another woman is in Europe. She is 
smart, outgoing and outspoken and 
has questions about “How do I handle 
this situation?” She has questions such 
as, “How do I stay true to myself?” in a 
predominantly conservative arena.

Marie D. Quintero-Johnson
TiTle: Vice President and Director, 
Mergers & Acquisitions, Insights & 
Corporate Real Estate for The Coca-
Cola Company
Age: 46
BAckground: Native of Miami; 
daughter of Cuban immigrantseducATion: Bachelor’s degree from 

Georgetown University in accounting; 
master’s degree from the University of 
Virginia’s Darden School of BusinesscAreer highlighTs: In 21 years 

with Coke, she has been involved in 
numerous acquisitions including Honest 
Tea (for an undisclosed amount) and 
Glaceau’s vitaminwater for $4.1 billion.
FAvoriTe inspirATionAl quoTe:  
"In the end, only three things matter: 
How much you loved, how gently 
you lived and how gracefully you let 
go of the things not meant for you." 
— Buddha
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Christine Romero, 602.377.7540, christine.romero@macerich.com  
 

MACERICH DEBUTS SANTAN VILLAGE 
Ground-up regional shopping center sets stage for Phoenix-area pipeline 

PHOENIX, Oct. 26, 2007 ― The centerpiece of a flourishing retail corridor emerged today with the official 
Grand Opening of SanTan Village ― a new super-regional shopping center at the core of a 500-acre, 
mixed-use development. 

SanTan Village, an open-air hybrid lifestyle center, spans 1.2 million square feet of gross leasable area. It 
sits at the center of an integrated project that, upon build out, will encompass 3 million square feet of retail, 
restaurants, entertainment, office space, residential and hotel uses. This retail destination is strategically 
situated in one of the nation's fastest-growing areas in Gilbert, Ariz., just southeast of metropolitan 
Phoenix.  

This innovative development offers an unparalleled design and blends the best elements of a lifestyle center 
with traditional department stores, approximately 130 specialty shops and restaurants, a multiplex theater, 
an enclosed food court, large-format users and pedestrian-only areas balanced by roadways and curbside 
parking for shoppers. Retailers are clustered in neighborhoods allowing synergy between them and adding 
convenience for shoppers.  

Today, more than 85 retailers and restaurants opened, including Dillard's, Banana Republic, Coach, White 
House/Black Market, Aéropostale, Pumpkin Patch, Victoria's Secret, lucy, Gordon Biersch Brewery 
Restaurant, Paradise Bakery & Café and Ann Taylor. About 100 retailers will be open by year's end, and 
the balance of the project opens in 2008, including Dick's Sporting Goods, Brio Tuscan Grille, Barnes & 
Noble and Sephora.  

“Our ground-up developments are about creating the right project in the right place at the right time,” said 
David C. Scholl, senior vice president, development, Westcor, a subsidiary of Macerich®. “When we set 
out to build this project, we envisioned a truly integrated destination that balances a top-tier retail lineup 
with an environment that is comfortable and sustainable. We are very pleased with the way SanTan Village 
brings to life this vision.”  

SanTan Village is the first of several ground-up super regional shopping centers Santa Monica, Calif.-based 
Macerich® (NYSE: MAC) will deliver to metro Phoenix. The development was overseen by its Phoenix-
based Westcor division, which has a 40-year heritage built on such projects, primarily in Arizona.  

“Arizona is more than a development opportunity for Macerich. It is a market that we are committed to on 
all levels, and SanTan Village continues the Westcor legacy of innovative, market-driven development,” 
said Art Coppola, Macerich, president and chief executive officer.  

“SanTan Village epitomizes the convergence of retail formats,” Coppola said. “This project is perfect for 
the current market and includes today's wide range of retail formats. The development also preserves 
opportunities to evolve as the area and industry changes.”  

Located in an affluent and family focused market, SanTan Village's design reflects careful study of 
demographics and insights that retailers and residents shared in early planning. The center features top-tier 
retail offerings and emphasizes convenience, comfort and varied amenities ― such as generous 
landscaping, water elements, a fire pit, areas for children to play, water features, bike racks and an enclosed 
food court with wireless Internet.  

SanTan Village's urban streetscape includes 90,000 square feet of Class A second-story office space.  

It has the widest array of dining options Westcor has ever assembled in a single center. In addition to the 
food court, the project will deliver up to 13 individual restaurants – representing more than 100,000 square 
feet of sit-down dining options.  

“SanTan Village sits at the core of a burgeoning retail corridor in what remains one of the nation's fastest 
growing municipalities. It is destined to intensify the attractiveness and desirability of the area,” said Dr. 
Jay Q. Butler, director of Realty Studies Morrison School of Management and Agribusiness at Arizona 
State University's Polytechnic Campus. “Westcor's retail destinations represent a high-level of quality, and 
this project ensures the area's continued success.”  

Founded in 1969, Phoenix-based Westcor is a wholly owned subsidiary of Macerich. The largest owner-
manager of commercial properties in Arizona, Westcor's portfolio currently consists of 16 million square 
feet of retail space at 28 shopping centers, including 11 super-regional centers, 3 specialty retail centers and 
14 urban villages. The company has set the industry benchmark for ground-up shopping center 
development, such as Chandler Fashion Center, Prescott Gateway Mall and Scottsdale Fashion Square. 
Additional information about Westcor is available online at www.westcor.com.  

Macerich is a fully integrated self-managed and self-administered real estate investment trust, which 
focuses on the acquisition, leasing, management, development and redevelopment of regional malls 
throughout the United States. The company is the sole general partner and owns an 84% ownership interest 
in The Macerich Partnership, L.P. Macerich now owns approximately 77 million square feet of gross 
leaseable area consisting primarily of interests in 73 regional malls. Additional information about Macerich 
can be obtained from the Company's Web site at www.macerich.com. 
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MACY’S EXPANDS ACROSS METRO PHOENIX WITH TWO NEW STORES 
Fashion, Style and Affordable Luxury of Key Department Store Will Anchor  

Gilbert’s SanTan Village and Goodyear’s Estrella Falls   

PHOENIX ― May 13, 2008 ― Macy’s will deepen its Metro Phoenix presence with the 
addition of two new stores, located within strategically placed super regional shopping centers ― 
Westcor’s Estrella Falls in Goodyear, Ariz., and SanTan Village in Gilbert, Ariz. 
 

This expansion of the Macy’s across the Metro-Phoenix region further solidifies these super 
regional shopping centers as key fashion destinations within their respective communities. Today’s 
announcement continues the long-standing partnership between Macy’s and Westcor. SanTan 
Village and Estrella Falls are part of Westcor’s long-term, strategic Phoenix 2020 plan to create 
responsible retail developments driven by the market. 
 

“We are very excited to expand our presence throughout the growing Phoenix/Scottsdale 
region,” said Jeff Gennette, chairman and chief executive officer of Macy’s West, the division 
responsible for the Arizona market. “The fashion and affordable luxury that Macy’s delivers is 
important to our customers in Arizona, and these new locations will provide additional convenience 
and access for our shoppers.” 

 
The 120,000-square-foot Macy’s opens April 2009 at SanTan Village, which opened its first 

phase in fall 2007. Macy’s joins Dillard’s and Harkins Theaters to anchor this project, which will 
see more than 20 new retailers opening in 2008, including Dick’s Sporting Goods, Best Buy and 
Barnes & Noble. 

 
At full build out, SanTan Village’s regional hub will include hotel and residential and about 

3 million square feet sitting in the heart of the area’s emerging retail corridor. 
 

At Estrella Falls, the 120,000-square-foot Macy’s will open in fall 2010 with the regional 
center and key anchors Dillard’s and Harkins Theaters to serve a long under-retailed area. Estrella 
Falls’ open-air footprint will encompass about a million square feet. The entire project will 
encompasses close to 3 million square feet of shopping, dining, entertainment, hotel and residential 
on 330 acres at build out. The Market at Estrella Falls, a power center component, is under 
construction and the first phase opens fall 2008.  

 
“As the Southwest Valley’s first super regional shopping center, Estrella Falls will anchor 

Goodyear as the community’s top choice for retail,” said Goodyear Mayor James Cavanaugh. 
“Macy’s commitments in Goodyear bode well for us now and into the long-term future. Last week 
Macy’s celebrated the opening of a state-of-the-art distribution center here, and I was impressed 
with the company’s professionalism. Macy’s is one of the great names in American retail.” 

 
Westcor’s Garrett Newland, vice president, development, said, “Macy’s brings another 

dimension of fashion to both SanTan Village and Estrella Falls. The addition of this department 
store complements the dynamic retail scene that already exists at SanTan Village and is in the 
process of being molded at Estrella Falls. We are excited to bring this highly requested retailer and 
all of its amenities to these market-driven projects.” 

 
 

-more- 

Macy’s Joins Estrella Falls & SanTan Village…2 
 
 

Founded in 1969, Phoenix-based Westcor is a wholly owned subsidiary of Macerich. The 
largest owner-manager of commercial properties in Arizona, Westcor's portfolio currently consists 
of over 17 million square feet of retail space at 31 shopping centers, including 13 super-regional 
centers and 18 community and specialty centers. The company has set the industry benchmark for 
ground-up shopping center development, such as Chandler Fashion Center, SanTan Village and 
Scottsdale Fashion Square.  In addition to responsible development, Westcor takes an integrated 
approach to charitable giving, using a variety of resources to make a difference in the communities, 
including volunteer programs,  contributions and our partnership with the Step Up Women's 
Network, a national non-profit organization dedicated to strengthening community resources for 
women and girls. Additional information about Westcor is available online at www.westcor.com.  
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